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portio or our working hours at work l:tich es good workplace design wanted to be rooted in its/tradition but still be seen as modern and progressive. Design compa
the ig.Lt image in addition to putting us in the right mood and enhancing Crea International took inspiration from the landscape of Qatar and the :[uid, sensuous interio:F
productivity. were inspired by the dun:E. Stylized desert flowers liven up the mother p arl-dri;sed walls in a
classic understatement that is alluring to say the least.
And which company would| know this better than the Internet giant, Google? Google's engineering
hub in Zurich occupies sev Ioors. To ensure an un{sual nd innovative outcome, designers Another new-style bank (also the work of Crea) is Air Bank. This aims at putting customers at ease.
d Evolution were given no brief and deliberately asked njlt o research the design of The interiors were inspire} by Agora or}n pen ‘place of assembly’ in ancient Greece. To realizI
Google ces. The next best thing was to understand the emotional and practical requirements this, an amphitheatre was built with steps facing tl:E:entre. Sit under the arches where you like,
es which were achieved through surveys, workshops and interviews. The psychologist browse as you wish - you,/the customer, drive your own banking experience!
g this research provided a wealth of nfornr;tio . Erom the feedback, it was learnt that
wished for bigger communal and meeting area en at the cost of reducing their own The ability to create a unique office interior|is highly appreciated in the design industry.
Sometimes, it is the combination of the historic and the contemporary which makes for cool,
classic interiors as evident in the office of an international shipping company in West London. The
quarium water lounge, a staffed gy: lj:fering a choice of fitness Georgian terrace was renovated to incorporate modern conven%nces and the monochrome palette
classes, You can help yourself to }nacljc %1(1 dr:i} at any time of the day. And livened up by minute attention to detail. The original stone flooring was retained in the reception.
be the ¢ art and go down a fire pole or a slide to reach|a cafeteria on the ground floor! This leads to double doors framed in a semi-circular arc frame. The interiors are awash in natural
light but its centerpiece remains a custom-made chandelier where glass Ealls hang at different
these days|/show great concern for the environment. And their concern for ‘reduce, reuse, lengths.

recycle’ usually takes the project on to a higher level, offering many other benefits in the process.

For example, design on-pal-y studio@6ix held an in-house comp i‘li when it came to designing Another unusual office that is more of a winter wonderland was really inspired by the Arctic. The
its own premises. The intent was to move away from the traditional workplace in a manner that Architonic Lounge seems inundated by a sea of pristine, morphed iurnit|£e. The|furniture has {
would inspire their team of young creative minds. They made room for an old golf buggy in the soft, inviting appeal which was, however, carved from industrial products. It is very practical. For

a ‘driveway’ serves as the ‘main street’. Unwanted legg crates have gone on to provide example, a chair weighs less than 6 kg and can be e
eatment in the meeting room.

sily transported.

The office of Victoria Investment Properties in Melbourne benefits from views of Yarra River and
vations - such as|that of the Dallas office of PageSoutherlandPage - have energized the Port Philip but what makIs it more me or{ble is th} presence ‘{f a fire within a credenza to
entire area. The office relocated to a historic 1940s bgildin ina dE ntown area. The designers create an intimate space. The staircase appears eye-catching for incorporating the client’s wine
used this opportunity to/i ir ve the flow of spaces and vi I connections. This was achieved by collection.
ors by an open staircase. The ain| the architectural office of Dale

locale by replacing garage doors with a sheet glass facade. The result Design is hard work which usually overwhelms us wtth its ‘wow!’ factor.| There are times, though,
formed a previously decrepit part of the street into a lively address it helps us relax and brings a smile to our f%ces. The atrium of Virgin Airlines is JEplete with quirky,
for art and architect ihitions. hand-drawn sketches of well-known brands. Ah yes, |designers know how to have fun too!

I hope you enjoy going through Space 2: Workplace as much as I have!

king industry betolnes more competitive, the or.ol[ is or tjigners to help their clients
Barwa Bank illustrates new trends in bank interiors. B is an Islamic bank which RAKA DEWAN
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BELZBERG ARCHITECTS

20" street offices

SANTA MONICA, CA, USA  632M2

The design of the 20th Street Offices was an architectural
exploration in efficiency. Both its productivity and the internal
work environment have minimized the impact of the building
on its external environment. Environmental sensitivity went
into all aspects of the design and construction of the 20th

Street Offices.
e
The initial concept began with content insulation of high open flexible space where Alrectanglular block ngturally forces ______________ ooz
an open linear tube-like form  R-values, minimizes heat gain  occupants thrive on expansive wind to divert around it, creatinga - —
sitting atop a series of frames.  and puts less stress on the views, ocean breezes, and torsional effect on the object =

This concept allowed the
occupiable space to be lifted
above the at-grade parking,
maximizing opportunities for
open green space, natural
ventilation and daylight. With
the open ends oriented to the
east and west, the natural flow
of air coming off the Pacific
Ocean circulates through

the tube, maximizing fresh
air and minimizing the need
for mechanical systems. The
building envelope of the tube
element consists of custom-
designed diamond pattern
cladding, fabricated out of
sheet metal. This cladding,
combined with recycled

8 K7.YH2 2| WORKPLACE

mechanical systems as well.
The open ends of the tube
allow for natural daylight to
permeate deep into the space
through the 20’ tall glazing
assembly on either ends,
naturally illuminating over

75 per cent of the building
and minimizing the need for
artificial lighting.

The design of the building to
primarily function on natural
and passive systems makes
for a highly efficient and
refreshing work environment
for its occupants. The intent
of the creative working
studios is to provide a healthy,

natural sunlight. Broken up
into different multifunctional
spaces, the offices allows
occupants, visitors and
clients to congregate for

discussions and events, hold «
visual presentations, share = ="

a meal, watch a film or even
hold a yoga class on the green
roof. The building design and
performance is a large portion
of reaching low-impact and
efficiency goals, but it's the
occupants’ and visitors’ use of
the space and environmentally
conscious contributions

that make up the rest of the
equation. The 20th Street
Offices strive to create a
lifestyle, an office culture

and a connection to the
community synonymous with
its environmentally conscious
informed design. The building
functions as a laboratory

and gallery to explore ideas,
test products, promote

green initiatives and market "

‘building responsibly’ 0 its
clients and the surrounding
community.

The building is elevated, and the ends are set
back into the block to effectively capture the
prevailing winds from the pacific ocean. Smaller
openings moderate the wind tunnel effect to
achieve a comfortable air flow
throughout the building.

\,
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SUSTAINABLE SYSTEMS daylight photovoltaics green roof daylight photovoltaics daylight
prevailing
winds

daylight

prevailing

winds

4
o
NORTH
.
~ . .
R . )
aquifer R pervious pavers [T open space vegetation
\\ green roof planters ---eeoemeeooomioioiiaa

110% maximized open space
100% native drought tolerant plant species

69.7% reduced potable water for irrigation

SUSTAINABLE INITIATIVES 90% efficient irrigation weather sensor -----------------~ .'

4% energy from integrated solar panel assembly

60% enegry from photovoltaic roof panels

31.4% energy savings
all light fixtures are compact flourescent

all lights are on occupancy or daylight sensors

kalwall skylight glazing reduces solar heat gain

75% natural daylight -----eeeeeeeeeemmmmmmmeeeeaaaaaaaaaaaneenessn

solarban 70 XL glazing reduces solar heat gain

95% spaces with Views t0 eXterior -------=--=smemmeemam-m227777

100% roof heat island reduction
10% of roof with green grid planters

90% of roof with 93 SRI value membrane

75% non-roof heat island reduction

36% of hardscape is shaded
10% of hardscape pervious pavers with SRI of 37
16% of hardscape is new concrete with SRI of 35

13% of ground is vegetation

roof run-off drains to infiltration pit
green grid roof planters treat 5% of run-off ~~"""""""
infiltration pit treats 45% of run-off

pervious pavers treat 33% of run-off

vegetated open spaces treats 13% of run-off
42.3% reduced run-off

95.6% treated run-off

10  NJ7H1 2| WORKPLACE
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DESIGN FIRM BELZBERG ARCHITECTS

DESIGN TEAM HAGY BELZBERG, FAIA(PRINCIPAL);
DAVID CHEUNG (ProJECT MANAGER); CARINA BIEN-
WILLNER (PROJECT MANAGER); LAUREN ZUZACK (PROJECT
MANAGER); AARON LEPPANEN; ANDREW ATWOQD;
BARRY GARTIN; BROCK DESMIT, CHRIS ARNTZEN;
CORY TAYLOR; DAN RENTSCH; ERIC STIMMEL; ERIK
SOLLOM; MANISH DESAI

STRUCTURAL ENGINEER ANDREW CHAN

MECHANICAL ENGINEER JOHN DORIUS & ASSOCIATES
ELECTRICAL ENGINEER A&F CONSULTANTS

PLUMBING ENGINEER TOM NASROLLAHI

FURNITURE RUBEN BIEN-WILLNER

SPECIAL FABRICATION SC SHEETMETAL

LEED CONSULTING ECO-CONSULTING | LA

MAIN CONTRACTOR BELZBERG ARCHITECTS
PHOTOGRAPHY FOTOWORKS/BENNY CHAN
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DE ARCHITEKTEN CIE

zlto head office -
southern netherlands division

DEN BOSCH, THE NETHERLANDS 4 500M?

The new head office for the
Southern Netherlands division
of the Dutch Federation of
Agricultural and Horticultural
Organisation (ZLTO) is a
‘clubhouse’ where employees
and visitors enjoy a welcoming
sense of homecoming. The
building gives the ZLTO a
modern public face that alludes
to waving cornfields and barns
but is at the same time a state-
of-the-art, representative office
building.

Rehousing the ZLTO was a
delicate process, involving a
shift from traditional premises
with cellular offices in Tilburg
to a contemporary building
with ‘hot seat’ workstations in
Den Bosch. The assignment,
won by de Architekten Cie in
a competition to design the
building and its interior, was to
ensure a smooth transition as
well as to reflect the upgrading
of the organization’s profile in
the architectural rendition.

This compact office building
interlinks two agricultural
colleges on the corner of the
Onderwijsboulevard (Education
Boulevard) and the western
tangent of Den Bosch's ring
road, thus establishing a

‘food and health’ campus. Its

16  NJHi 2| WORKPLACE

publicly accessible ground

floor and contact with colleges
establishes a marketplace for
knowledge and innovation, an
‘embassy for agriculture’. This
is underscored by the ground
floor’s lounges, meeting areas,
restaurant, bar and kitchen for
demonstrations, as well as the
open hearth feature in the lobby.
Many of the 150 employees

are consultants who primarily
work ‘in the field’ and use the
building only as a base, which
underpinned the notion that the
new accommodation should
exude the atmosphere of a
clubhouse where people feel ‘at
home’.

With its core set off-center,

the volume takes optimum
advantage of the corner site and
offers a high degree of flexibility
with a diversity of column-free
office expanses. Setting the airy
stairwells immediately behind
the front elevation provides
visual contact between all

the floors, spacious zones

that also serve as informal
meeting spaces. The building’s
clubhouse atmosphere is
enhanced by the expressive,
timber roof composition in
combination with the curving,
vertically oriented bands of
fenestration.

ZLTO and de Architekten

Cie made every effort to
approach the assignment

with sustainability in mind,
devoting much thought to
safety, energy efficiency and the
working environment. Limiting
the window openings on the

\ii“‘
DRRE Rauanw

[

CLL T (]

southern elevation avoids
excessive solar warming and,
along with several technical
measures, reduces energy
consumption. The building
boasts ceilings with integrated
thermal exchange panels,
indirect lighting, temperature

control per individual zone, and
windows that can be opened
for natural ventilation. The
flexibility of the hot seat layout
reduces the need for users to
move around.

17
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CLIENT/OWNER NCBOG B.V., TILBURG

ARCHTECT DE ARCHITEKTEN CIE

PROJECT TEAM O. SAFARADOPULOS, A. BIELH, T. MARTENS, A. VAN GELDEREN, A. HERNANDEZ, J. BRUGMAN, J. KREIUNE, R. GARRITSEN, L. DE JONG, A. JANSON
INTERIOR TEAM V. ULRICH, M.A. RIVAL

STRUCTURAL ENGINEER ABT, VELP

PHOTOGRAPHY DARIA SCAGLIOLA, STIUN BRAKKEE
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ELLIOTT + ASSOCIATES ARCHITECTS

iImagenet houston

HOUSTON, TX, USA 1 254M?

From office automation to
home construction to digital
printing and beyond, the
companies of ImageNet
America share common
characteristics. First, they
exist to serve customers with
excellence and devotion and
contribute to their success
and happiness. Second,

the key to accomplishing
that is providing long-term
opportunity, support, and a
great working environment
for their associates, many

of whom have risen to
management and even
ownership roles in its various
companies.

24  [§7H4 2| WORKPLACE

The designers had previously
worked on three other projects
for the client but this was
their first ground-up project
for them. They sought to
bring economy, relevance to
business, memorable images/
personality and expandability
to the project.

The client required an
equipment showroom, two
video conference rooms,

a sales area, management
offices, a secure inventory area
and technical support area for
machine repair. The building
was to allow for expandability
and incorporate the signature

recycled “paper wall” into the
project.

8Y%x 11.

11x17.

A house of paper.
Rods and shadows.
There is hot

stillness

and Morning sun.
Bring in a breeze.
Turn Chaos into order.
Use Walls that grow,
binding,

stacks,

pages.

Consider The shadow as
duplicate.

Living in “reams”

with Light burning letters onto
the page.

Passing through the cool
between 2 pages

shadow painting.

Messages

and Language.

A building as a book . . .
with pages and memorable
thoughts.

Words of History

or independence

or conviction

or new ideas

formed in concrete.

Don't forget a bookmark

and the same page over and
over...

Let the architectural form be

the spirit...

Engage.

Receive and deliver
countless messages
and 1 bold idea.
Repeat . ..
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ENTRY PORTAL
COURTYARD

ENTRY

SHOWROOM

SALES
ADMINISTRATION
SALES MANAGER
ASSISTANT MANAGER
SERVICE MANAGER
10 SERVICE TECH.

11 GENERAL MANAGER
12 SERVER

13 CONFERENCE ROOM
14 BREAK ROOM

15 WOMEN

16 MEN

17 VESTIBULE

18 RESTROOM

19 MECHANICAL

20 ASSISTANT MANAGER
21 PARTS MANAGER

22 PARTS

23 WAREHOUSE
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CLIENT/OWNER BMI SYSTEMS

DESIGN FIRM ELLIOTT + ASSOCIATES ARCHITECTS

PROJECT TEAM RAND ELLIOTT, FAIA; MICHAEL SHUCK, ASSOC AIA; BRIAN FITZSIMMONS, AIA
civiL ENGINEER COBB, FENDLEY & ASSOCIATES, INC.

STRUCTURAL ENGINEER HAYNES WHALEY ASSOCIATES, INC.

Mep E/B/E, INC.

LANDSCAPE ARCHITECT WONG & ASSOCIATES, INC.

GENERAL CONTRACTOR MISSION CONSTRUCTORS, INC.

PHOTOGRAPHY SCOTT MCDONALD, HEDRICH BLESSING
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ELLIOTT + ASSOCIATES ARCHITECTS

kirkpatrick oil hennessey

873M2

OKLAHOMA CITY, OK, USA

The Kirkpatrick family began
oil exploration in the 1920s
when their first oil well was
drilled. They subsequently
set up Kirkpatrick Oil in 1950
which has been active in the
Hennessey area for 60 years.
Many years later, in October
2007, a fire destroyed the
1.0.0.F Hall, the American
Legion Building and the
Dinkler Drug Store Building.
These were all vintage 1910
buildings and in downtown
Hennessey.

In 2000, the town of
Hennessey established a
vision of the future and
where it would be in 2010.
The driving force behind
this initiative was to make
improvements to the
downtown and the central
community. Kirkpatrick Oil
joined the initiative with

a facility that will be the
centerpiece of the Main Street
beautification plan.

Being involved with the
Kirkpatrick Oil Company
district office in Hennessey
was one of those “once-in-a-
lifetime” opportunities. Here
was a client with the courage
and vision to make something
great. The designers took

the idea of placing a modern
building in downtown
Hennessey as a serious
responsibility. They chose to
respond to the historic context
and bring new energy to Main
Street. They took inspiration

REAR

7

'V

ECTS

from the historic 7.6m lot
lines, the scale of adjacent
masonry, and acknowledging
the historic building height.
For example, the brise soleil
horizontal dimensions are
60mm high to match the
adjacent masonry as a way

to tie the history and the 21st
century together. The project
has been embraced by the
community to the point where
the high school prom was held
there the same year it was
completed.

The new building combines
modern forms and materials
with sensitivity to the historic
scale and proportion of the
adjacent historic structures.
The town of Hennessey has a
rich history and this building
represents a new and exciting
evolution of Main Street. A
highlight of the building is a
sculpture by renowned artist,
Nigel Hall, of the United
Kingdom. The piece is titled
Rising and is 2.7m tall.

7
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1 BRISE-SOLEL 8 LOUNGE 15 MEN
2 ENTRY 9 COURTYARD 16 WOMEN
3 LoBBY 10 REAR ENTRY 17 STORAGE
1 |BRISE-SOLEL 4 RECEPTON 11 MUDROOM 18 COPYAWORK
2 |SIDEWALK 5 CORRIDOR 12 JANITOR 19 DISPLAY
3 [COURTYARD 6 OFFICE 13 BREAKROOM 20 FUTURE
Z 4 [PARKING 7 CONFERENCE 14 ELECTRICAL
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CLIENT/OWNER KIRKPATRICK OIL COMPANY

DESIGN FIRM ELLIOTT + ASSOCIATES ARCHITECTS

PROJECT TEAM RAND ELLIOTT, FAIA; BRIAN BERRYHILL, ASSOC. AIA; MICHAEL SHUCK,
ASSOC. AIA

PHOTOGRAPHY SCOTT MCDONALD, HEDRICH BLESSING

36 NaWE2

WORKPLACE

37



ELLIOTT + ASSOCIATES ARCHITECTS

r.b. akins company

OKLAHOMA CITY, OK, USA 1 262M?

The goal was to renovate a
non-descript 1950s warehouse
into offices that reflect the
personality of R.B. Akins, an
HVAC equipment and service
company. A full building
showroom was conceived
where normally concealed
mechanical equipment is
revealed and celebrated. The

38  [7iYH3 2| WORKPLACE

revealed HVAC equipment
includes ducts, grilles, copper
pipe, louvers and more.

Their products are proudly
displayed, celebrated and
treated like sculpture. The
public spaces become unique
and memorable for visitors.

The bones of the existing

warehouse were revealed
including columns, beams,
brick and concrete floor.
Gathering spaces were
created with views outside
and circulation spaces that are
flooded with light.

“Quality” and “Service” is the

philosophy. Every walk down
the corridor is memorable. The
outdoor showroom celebrates
air-conditioning condensers
where the equipment and
platform are treated as
sculptures. The view is
framed by a fence functioning
as a sculptural frame. A

core of the R.B. Akins business 9m long, 900mm diameter

stainless steel duct serves as
a signature that identifies the
front door. A half mile of PVC
pipe creates two walls to store
526 rolls of drawings. Also,
280m of spiral ducts create the
showroom display wall.

o 9 7TMEe «c O YMNONY
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CLIENT/OWNER R.B. AKINS COMPANY

DESIGN FIRM ELLIOTT + ASSOCIATES ARCHITECTS

PROJECT TEAM RAND ELLIOTT, FAIA; BILL YEN, AIA; BRENT FORGET, ASSOCIATE AIA
PHOTOGRAPHY SCOTT MCDONALD, HEDRICH BLESSING
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ELLIOTT + ASSOCIATES ARCHITECTS

chesapeake building 13

OKLAHOMA CITY, OK, USA 12 070M?

The Chesapeake Development
project is off-campus. Its
parking garage supports
Building 13 and North
Campus. The site occupies

a high visibility corner with
sloping topography. The office
building site is triangular
while the parking site is
square. The five story parking
site can accommodate 850
cars.

44 [HIEEI2
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Building 13 has about
12,070 m? of office space

accommodating 461 people.

The designers incorporated
the Chesapeake 15.8 m
module for office efficiency
which results in a central
atrium.

The architectural concept
was to connect Building
13 to the campus and

yet make it unique. The
building is respectful of the
campus buildings, materials
and colors. This has quiet
references to the Chesapeake
mission and focus and
process. The concept “Energy
at Work” has references to
drilling, exploration and being
“energy smart.” Viewers are
encouraged to think of energy
which is forever changing.

BUILDING SECTION LOOKING EAST

BUILDING 13 CAR PARK Il
WEST ELEVATION
=
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1 BRIDGE

2 VESTIBULE
3 LOBBY

4 ELEVATOR
5 OFFICE

6 CORRIDOR
7 ELECTRICAL
8 COPY

9 COMM

10 CONFERENCE
11 STAR

12 BREAKROOM
13 WOMEN

14 MEN

15 STORAGE

16 JANITOR

17 DATA

18 ATRUM

19 STAR TOWER
20 CAR ENTRANCE
21 CAREXT

CLIENT/OWNER CHESAPEAKE ENERGY CORPORATION

DESIGN FIRM ELLIOTT + ASSOCIATES ARCHITECTS

PROJECT TEAM RAND ELLIOTT, FAIA; MICHAEL HOFFNER, AIA; SAM MOORE, ARCHITECT
PHOTOGRAPHY SCOTT MCDONALD, HEDRICH BLESSING
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CEBRA

elbek & vejrup

AARHUS, DENMARK 3 000M?

Brixels’ architectural idea was based on the link between bricks
and pixels. Just as a picture or video is made up of thousands
of small squares of color, a house is built of bricks or building
blocks.

In this project, the entrance
was composed of large blocks
of various rocks, and together
they form a pixel-like motif to
symbolize Elbek & Vejrup (also
known as a ‘digital’ company).
Further processing the
symbolism, individual surfaces
either contain motifs or only
subtle signs of masonry:.

Bricks are sturdy and express
quality and timelessness but,
when used imaginatively as
here, you get to think about
innovation. The architecture
seeks to portray a balance
between reliability and digital
creativity, between brick and
pixels.
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CLIENT/OWNER ELBEK & VEJRUP
DESIGN FIRM CEBRA
PHOTOGRAPHY VIVIAN LEISNER
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CAMENZIND EVOLUTION LTD

google’s new emea engineering hub

ZURICH, SWITZERLAND 12 000M?

Google is not a conventional
company which is apparent
in the new offices for
Google’s EMEA Engineering
Hub in Zurich, Switzerland,
where the design cultivates
an energized and inspiring
work environment that is
focused but relaxed and
buzzing with activities.

The new EMEA Engineering
Hub is located within the
“Hurlimann Areal”, Zurich
city centre. The site was
originally a local brewery
that has been regenerated
into a vibrant mixed-use
development. The Google
building is a contemporary
seven storey shell and core
office block offering 12,000
m? floor area for up to 800
staff.

Google’s headcount has
doubled rapidly challenging
the architects to tailor-make
the design and construction
process in order to meet the
tight time and budgetary
constraints. Camenzind
Evolution was selected in a
competitive tender-interview
process to become the

lead architect and project
manager for the interior
design and fit-out of the
Engineering Hub.

A key element in the

design approach was that
Google employees in Zurich

52 783 2| WORKPLACE

participate in the design
process to create their own
local identity. Under the
guidance of the Director of
International Real Estate at
Google in Mountain View, an
interactive and transparent
approach to the architectural
process was implemented.
A diverse team was formed
as the steering committee
to represent the office.

This committee reviewed,
challenged and approved
the design throughout the
project. Such engagement
provided open collaboration,
unique perspectives and
ideas, and a direct sense

of ownership. To this end,
Camenzind Evolution was
neither given a specific brief
nor a corporate identity
manual and explicitly

asked not to research the
organization and design of
Google offices.

The architects began with
a rapid process of research
and analysis to map out the
opportunities and challenges
posed by the building as
well as the emotional and
practical requirements

of the employees. The
latter was achieved by
conducting a survey of all
users, complemented by
workshops and interviews.
This research, guided by

a psychologist, extended
beyond purely functional

aspects, and provided
information about personality
types, representational
systems, values and
motivational factors.

Although the details of the
survey outcomes remain
confidential, the process
revealed that the optimal
working environment
needed to be diverse and at
the same time harmonious
whilst making it a fun and an
enjoyable place to work in.
The survey also showed that
while personal workspaces
needed to be functional and
neutral, communal areas
had to offer strong visual
and entertaining qualities

to stimulate creativity,
innovation and collaboration.

Concept options were
subsequently developed
and presented. Employees
decided early on that

they preferred to reduce
their personal net area of
workspace in order to gain
more communal and meeting
areas. The working areas
were therefore designed
with a high degree of space
efficiency. Additionally,
they had to accommodate
frequent staff rotation

and growth. On average,
employees move twice a
year within the building.
Consequently the office
layout was designed for

maximum adaptability.
Office areas are organized
along a central core and
are a mixture of open-plan
workspaces for 6-10 people
and enclosed offices for 4-6
people.

All office enclosures use glass
partitioning which maintains
transparency, privacy, and
optimizes daylight while
reducing noise. Each office
floor is color-coded and
themed for easy orientation.
For example, on the blue
floor, large water and snow
photographs and graphics
enhance the color concept
and make it an integral part
of the interior larger.

As many of the teams in
Zurich work with colleagues
all over the world, meeting
rooms were fitted with video-
conferencing equipment.
Consequently, there are

a large number of small

to medium-size meeting
rooms throughout the office.
There are also informal
meeting areas to encourage
creative discussion around
whiteboards.

Camenzind Evolution also
developed themed communal
areas associated with sport
and leisure, for example,

an aquarium water lounge
for relaxation and a games
room for billiards, table

football and interactive video
games. There is also an
antique-themed library and
massage spa. Most spaces
also contain ‘micro kitchens’
offering drinks and snacks
all day.

The diversity of communal
areas provides a choice

of distinctive emotional
and visual experiences
activities. Communal areas
are intentionally dispersed
throughout the building to
encourage employees to
circulate. To allow speedy
‘fun’ movement between
floors, one can slide down
fire poles or go on a slide
that ends in a cafeteria on
the ground floor. To balance
the good food, a staffed
gym offers yoga, Pilates and
fitness classes

Many talks are held

at Google. Therefore,
conference facilities for up to
200 people were designed on
the ground floor.

The new Google EMEA
Engineering Hub in Zurich
is about functionality and
flexibility in the personal
workspace and choice and
diversity in the community
areas, creating an
environment that holistically
supports employees in their
work and well-being.
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cLIENT/OWNER GOOGLE INC.
ARCHITECTURE + PROJECT MANAGEMENT CAMENZIND EVOLUTION LTD.

SITE MANAGEMENT + QUANTITY SURVEYOR QUADRAS BAUMANAGEMENT LTD.

BUILDING ENGINEERING AMSTEIN + WALTHERT LTD.

OFFICE FURNITURE CONSULTANT BURONAUTEN LTD.
CATERING CONSULTANT PLANBAR LTD.

PHOTOGRAPHY COURTESY OF CAMENZIND EVOLUTION LTD.
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PERKINS EASTMAN

bbc worldwide americas

NEW YORK, NEW YORK, USA

3 716M?

BBC Worldwide Americas
hired Perkins Eastman to
program and design a new
headquarters in New York
City that would relocate and
consolidate their organization
from 4,180 m? displaced on
three floors to a single-floor
3,716 m? office. The design
reflects an organizational
culture change established
by BBC's UK headquarters,
utilizing streamlined open-
team tables for desks, multiple
meeting venues ranging from
casual seating areas to formal
conference rooms, central
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copy support areas, and no
private offices.

Creativity and energy are
translated through customized
graphic artwork, a mix of
inspired lighting and furniture,
and the use of bold color to
visually identify different
conference rooms and zones.
The BBC brand is highlighted
in the main reception area
with a state-of-the-art curved
video wall that features

BBC productions including
movies, television shows, and
documentaries.

As part of the renovation,
ceilings and floors were
exposed resulting in open
expanses of space. This
created the opportunity

to develop a variety of
collaborative areas, enabling
employees to choose the most
ideal meeting environment —
be it a private space or a more
casual, lounge-like setting.
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BBC WORLDWIDE AMERICAS floor plan

1 Elevator Lobby Open Plan
Open Collaboration Video Lounge
Dining Support

Conference Edit Suite
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CLIENT/0WNER BBC WORLDWIDE AMERICAS

DESIGN FIRM PERKINS EASTMAN

MEP ENGINEER AMA CONSULTING ENGINEERS

LIGHTING CONSULTANT HILLMANN DIBERNARDO LEITER CASTELLI
STRUCTURAL ENGINEERS SEVERUD ASSOCIATES

PROJECT MANAGER/LEED CONSULTANT JONES LANG LASALLE AMERICAS
IT CONSULTANT TM TECHNOLOGY PARTNERS

ACOUSTICAL & AV CONSULTANT CERAMI

GENERAL CONTRACTOR HUNTER ROBERTS INTERIORS

PHOTOGRAPHY CHRIS COOPER




BARTLETT & ASSOCIATES

edelman pr

TORONTO, ON, CANADA 1 850M?2

Edelman PR, a globally recognized firm established in 54 locations, wanted its 1,850
m? headquarters in Toronto, Canada, to be dynamic, inspirational and stylish. This
was to be an energetic, collaborative space with a hip, cool culture where staff can
interact and chill out. This would exude local character and integrate hospitality
and workplace concepts. The design brief also required a transition from closed
offices to a flexible open plan in order to increase collaboration and democracy.
This would allow multiple uses such as town hall meetings, client reception, staff
training, daily lunches/breaks and down time. Most important of all, the reception
was to be unique and welcoming.

The designers came up with

a unique brand statement.
They combined a surprise loft-
style look with boutique hotel
reception offering a memorable
first impression. A powerful
sense of arrival is established
by featuring iconic pieces such
as ground-breaking PR books, a
typewriter, rotary telephone, and
a Brownie Hawkeye camera.

Private offices were transitioned
to an effective open plan layout
with distinct neighborhoods to
encourage collaboration.

An unused gravel rooftop space
was turned into a private patio
in a windy corridor. Lime green
“Camouflage” leaf fabric from
Finland with bright blue seating
and playful fabric from New
Zealand provides an urban forest
theme, vibrant color energy
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and human scale amongst
surrounding towers.

Graphics were used to

create energy, dynamism

and scale while playing with
perspective, defining functional
neighborhoods along central
axes within the open plan
concept, and emphasizing local
branding. Landscape graphics
and meeting rooms were named
after Toronto subway stations to
provide local character.

Also, a fireplace, bright purple
carpet for impact, and classic
furniture pieces by design
luminaries such as Saarinen,
Jacobsen and Warren Platter
establish a sense of quality and
brand identity.

Sleek contemporary
workstations (each 2.4 m wide)

seat staff in teams of four with
low-glass dividers to maximize
interaction. A mix of open and
closed breakout areas nearby
allow for conference calls and
meetings. Neighborhoods
defined by color provide
definition within the overall
space. Staff often have working
sessions in the Reception/ Cafe/
Patio areas to drive the creative
spirit.

Spatial manipulation through
varying the perspectives of
wall murals provides dynamic
scale and interaction of

depth, perspective and color.
Interaction of photomurals
between transparent glass box
meeting rooms and adjacent
corridors create surprising
third dimension and spatial
inter-relationships throughout,
expanding the visual size of

meeting rooms.

Powerful graphic wall murals —
Nelson French's photographic
landscapes of Toronto - were
super-scaled and washed

with bright colors. These
murals and coordinated
seating provide energy, create
interest and define workstation
neighborhoods.

The space is architecturally
defined by the strong axial
framework of the Reception/
Cafe/ Patio complex and
Workspace Corridors. Combined

with the transparent glass boxes,

this provides clear definition,
perspective and flow to the open
plan while allowing for multi-
purpose use.
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CLIENT/OWNER EDELMAN PR

DESIGN FIRM BARTLETT & ASSOCIATES

DESIGN TEAM INGER BARTLETT, MICHELLE GRAY, LYNN NGUYEN, MICHELLE LAM,
GENEVIEVE BERGMAN, ANDREA NAVEA

PHOTOGRAPHY TOM ARBAN
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FUTURESPACE

john holland

SYDNEY NSW, AUSTRALIA 6 100M?

The John Holland workplace
is a construction wonderland
filled with glass, concrete,
steel, stone and a host of raw
materials.

John Holland is an Australian
contracting, engineering

and services provider. Their
relocation to new premises

in the Sydney CBD was a
strategic decision; the move
aligns the workplace with the
organization'’s future direction
and enhances John Holland's
already strong culture. The
Pyrmont premises is 6,100

m? spread over two levels
with access to natural light
on all perimeters and views
towards Sydney Harbour. An
oversized interconnecting
stair has been installed as
both a collaboration device
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and as homage to the raw
materials used in large-scale
construction.

The overall design concept
also uses these materials as a
foundation for the workplace.
Stone, steel, aluminum and
other basic materials were
used not only as cladding but
in the creation of elements
such as custom joinery and
the cast concrete reception
desk. A variety of meeting
spaces have been provided
to encourage collaboration
within teams and between
business units, and there is
inherent flexibility throughout
the workplace in order to
reconfigure the teams quickly
and efficiently in response to
market demands. The John
Holland team embraced best

practice workplace initiatives
by adopting a largely open
plan workplace with built
areas

A light filled and well
equipped café is centrally
located at the base of the stair
providing a team space that
can also be used for casual
meetings and other get-
togethers.

The workplace is all about
communicating the essence
of John Holland, about who
the business is and what they
do, about the expertise and
services they offer their clients
and about the strength and
integrity of a business that has
a history going back 60 years
in Australia.
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1 LIFT LOBBY

2 RECEPTION

3 WAITING AREA
4 BOARDROOM

5 TEAPOINT

6 TRAINING ROOM
7 INTERNAL STAIRS
8 UTILTY AREA

9 SHOWERS

10 LUGHTWELL

11 SERVER
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1 UFT LOBBY

2 FIRST AD ROOM

3 LOCKER

4 UTILITY AREA

5 LIGHTWELL

6 CAFE HUB

7 INTERNAL STAIRS

8 OPEN PLAN WORKPLACE
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CLIENT/OWNER JOHN HOLLAND

DESIGN FIRM FUTURESPACE

DESIGN TEAM GAVIN HARRIS, HENNY REED, MICHELLE SCHRYVER
SERVICES ENGINEERS VOS GROUP — SYDNEY

MAIN CONTRACTOR JOHN HOLLAND- SYDNEY

PHOTOGRAPHY TYRONE BRANIGAN PRODUCTIONS




FUTURESPACE

mccann world group +
cmg advertising headquarters

SYDNEY NSW, AUSTRALIA 5 000M?

McCann + cmg group had
outgrown their existing
premises both philosophically
and physically and engaged
futurespace to design their
new workplace. The group
now occupies 5,000 m?

at Royal Naval House in
Grosvener Street, Sydney.
Retention of the fagade and
heritage considerations were
key project drivers, as was the
idea to give presence to each
of the 10 brands making up
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the local business.

McCann + CMG group
consists of 10 brands — each
with its own work style

and ethic. Some brands/
businesses are predominantly
accommodated in offices;
others are predominantly open
plan, whilst still others have
embraced activity based work
styles. The overall design
solution is one that meets

the individual's working

needs, the business’s overall
goals and objectives, and the
landlord's leasing objectives
(in that they wanted a
leasing solution for the entire
building).

futurespace worked directly
with McCann to develop the
brief and menu of spaces

they required in their new
premises. The design team
helped them to identify the
unique needs of each business

through the provision of
appropriately designed and
equipped work environments
encouraging collaboration and
flexibility.

The workplace contains
dedicated offices and
workstations along with
various work spaces and
settings that allow individuals
and teams to choose a
setting that supports the
activity they are doing: if

people want an informal
discussion they can use one
of the many unoccupied
rooms and open spaces; if
an ad hoc presentation is
required, there are many
small rooms equipped with
screens, whiteboards and
other technologies; there
are meeting rooms of all
sizes and there are state-
of-the-art presentation and
communication facilities on
the entry level floor.

Spaces range from open

to closed, individual to
collaborative, quiet to vibrant,
bright to subdued. Everyone
has the opportunity to

move freely about the office

as their day progresses.

Key drivers for the project
included designing a space
that reflects and supports
McCann + cmg'’s differing
cultures, provides flexibility
and mobility, showcases the
different businesses’ output
and production in the working
environment and of course
has the ability to create ‘hero’
campaigns for important key
clients. The workplace is a key
part of the McCann + cmg's
strategy for winning important
new business.
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1 MILSON LANE ENTRANCE
RECEPTION

WAITING AREA

FOYER

EETING
PRESENTATION SPACE
BREAKOUT

11 RESEARCH GROUP LABS

12 RESEARCH VIEWING ROOM

13 QUIET ROOM

14 COMMS. ROOM

15 JOINT STORE

16 GIS AUS (IT)

17 MAIL SORT / SECURITY

18 USABILITY LAB

19 FIRST AIS

20 EMERGING TECHNOLOGY AREA
21 GROSVENOR PL CONNECTION

1 ATRIUM

2 BALCONY

3 STREET ENTRANCE

4 MEZZANINE MEETING ROOM
5 MCCANN BAR AREA

6 UTILITIES / STORE / PRODUCTION
7 UTILITIES / PRODUCTION

8 STORE

9 MCCANN OPEN PLAN AREA
10 MEETING ROOM

11 MCCANN OPEN

12 MCCANN OFFICE

13 QUIET ROOM
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octa -on

passion Engagement  Results

cLIENT/OWNER MCCANN WORLD GROUP + CMG ADVERTISING
DESIGN FIRM FUTURESPACE

DESIGN TEAM ANGELA FERGUSON, GAVIN HARRIS, GARY HENIGHEN
SERVICES CONSULTANTS BOS

MAIN CONTRACTOR AKALAN

PHOTOGRAPHY TYRONE BRANIGAN PRODUCTIONS

SYSTEM FURNITURE ZENITH
SOFT FURNITURE CORPORATE CULTURE, STYLECRAFT
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DASCH ASSOCIATES PTY LTD.

victoria investment properties

MELBOURNE, VIC, AUSTRALIA

In relocating its Melbourne
office to larger premises,
Victoria Investment Properties
worked with Dasch Associates
to identify the elements that
really matter to their firm:
flexibility, functional spaces,
and a well-dressed, clean
image.

high-performance, high-
profile corporate office while
making clients feel at home.
The space can be used for
corporate functions as well as
a work cigar lounge “Candela
Nuevo”. The club offers
indulgent relaxation with
luxurious sofas and generously
sized armchairs arranged

Dasch Associates designed the space
to create a dynamic, can’t-miss
identity and in the process maximize
first impressions of Yarra River and
Port Philip bay views that the space

commands.

The outcome is a modern
and elegant environment that
reflects the firm'’s corporate
image and the family office
feel.

The result was achieved
through efficient space
planning, fully glazed meeting
rooms with large sliding
doors and open corridor
space. The reception was
designed to invoke a unique
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to maximize personal space
and comfort. Darker tones
provide a moody enclosure
with generously proportioned
seating including elements
such as real fire within a
credenza.

The color palette is warm
with a play between light and
dark contrasting materials. To
ground the light airy space,
dark structural steel and stone

floor was used on adjoining
walls and floors of the custom
design rug to the lounge

and meeting rooms. The
boardroom was designed to
be easily re-configurable,
allowing the space to be
multi-functional, welcoming,
relaxing and dynamic.

The designers introduced a
staircase incorporating the
client’s large wine collection

and a built-in, custom-
designed humidor for clients
to store their own private
cigar and cognac collections.
The staircase needed to be as
open as possible so as to not
obstruct panoramic views of
the city. This was achieved
with the use of structural
glass, up lighting and mirrors.

The roof deck and bar is
versatile and can be used at
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day and night, offering guests
views of the cityscape and
surrounding city lights. The
introduction of mood lighting
and real fires around the space
helped create a relaxed lounge
environment with a sense of
intimacy.
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cLienT/owNER VICTORIA INVESTMENT PROPERTIES
PHOTOGRAPHY COURTESY OFDASCH ASSOCIATES PTY LTD.

DESIGN FIRM DASCH ASSOCIATES PTY LTD.
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industrial association

LINZ, AUSTRIA  550M?

The Industrial Association
wanted to be a showroom

for metals so this was
incorporated into the
furniture, doors, staircase
and cladding. In addition, the
designers worked with glass
and natural colors like white
and cream.

As the project called for
renovation of a 20-year-old
building, windows were
broken down in order to
create more transparency
and space. The cladding was
opened and a cube added

to achieve full transparency
and strengthen the outside
appearance. A balcony was

designed as an extension of
the inner space.

For recognition value, the
“IV"” logo was written on the
cladding. On the ground
floor, little metal “IV"” logos
were hung from the ceiling
for pedestrians to see.

As the three floors of the
Industrial Association should
be a connected space, the
interior staircase heads up
to the big conference room.
A lot of transparency was
built in so that light shines
from east to west. An accent
was put on great views of
Postlingberg, an emblem of
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Linz.

The steering committee room
is next to the come-together
area on the ground floor and
separated by a partition wall.
In case of a big event, it is
possible to connect the two
areas and transfer it into one
big foyer.

On the first floor, there is a
lounge area with Moroso-
seating as well as felt
lampshades.

Internal offices on the second
floor follow an open floor
plan. Only furniture is used
to divide the space.
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